
Mobile App Messaging Guide – Strategies & Best Practices

Mobile Solutions for Student Recruitment & Admissions



Why a Native Mobile App Makes Sense 
for Higher Ed Recruitment

With your candidates spending an average of 

4 hours in apps daily, a native mobile app with 

automatic messaging, alerts, and simple navigation 

should be an essential part of your overall recruitment 

strategy. In this guide, we will share best practices on 

how to leverage an app communication strategy to for 

effective engagement, and increase conversions from 

earliest interest, through enrollment.
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Recruitment eco-system- Ci connects to everything.

One central and seamless access point and connected 
experience for everything during the pre-enrollment 
segment of the student journey.

One app based communication hub for all communication 
flows, alerts and reminders, pro-actively supporting 
candidates at every point in the process.

Personalization and access to valuable 
engagement and conversion data.

Connects to multiple platforms and systems. 
Eliminates communication gaps
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Building an Effective App Messaging Strategy

Ci’s student recruitment and enrollment team will build an 

effective app messaging strategy, and with Ci’s automation 

services, once it is set up, it hums in the background 

complimenting all of your other communication channels.  

COMPONENTS OF AN EFFECTIVE STRATEGY:

- Actionable alerts and reminders

- Personalized push notifications, with clear CTA’s (Calls-to-Action)

- Relevant and timely delivery of communications

- Use of video and impactful imagery

- One-to-One Instant Messaging

Streamlining the Admissions Journey
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What are Push Notifications?

Push notifications are messages that are sent 

directly to a user’s device. They appear on the 

device lock screen, are added to the notification 

alerts (a numbered badge), and accessed in a 

central in-app Message Center.

ADVANTAGES OF PUSH NOTIFICATIONS

✓Delivered directly to candidate’s phone

✓Viewed instantly at open rates of 90% plus.

✓Does not require phone number or email address

NOTIFICATIONS



What are Actionable Alerts & Reminders?

It is important to understand why you are sending a 
particular push notification. When creating a CTA, 
remember that this is an invitation to perform a particular 
action that the candidate needs to follow. These 
notifications will include prompts to complete a certain 
task in the admissions process, or an alert that informs 
the prospect of critical deadlines, or an event they are 
required to attend.

ADVANTAGES OF ACTIONABLE ALERTS

✓ Informs candidates exactly when and what action needs to 
be performed

✓ Includes clickable links so action is easily is taken

✓ Is highly relevant and delivered at the right time



What is the Right Day and Time?

Unlike email marketing which is often thought to be 

most effective on Tuesday through Thursday, and 

generally later in the day, app communications have 

nearly the same engagement rates regardless of time 

of day, or day of the week. Digital natives live with 

their phones in their hands, or in their back pocket, 

and respond to notifications almost instantly. 50% of 

app messaging is opened within 30 seconds of 

receipt, and on average, people check their phones 

over 100 times per day.



Keep communications 
relevant and timely. 
Push out marketing 
content no more than 
once per week.

You may be accustomed to deploying student 
recruitment emails over an extended period of time, 
repeatedly attempting to activate and engage with 
prospects. This is not a recommended practice with app 
messaging.  Remember that the candidate installed the 
app for a reason. It is a leading indicator of interest. 

Candidates will appreciate push message 
confirmations of a step they have taken in the 
admissions process, and they might also expect to 
hear from you on a regular (say, weekly) with updates, 
reminders, and invitations to events. Push notification 
deployment should be based on their expectations, so 
your message is not perceived as an interruption. 

Frequency of App Messages



Centralized Message Hub
n our native app experience, all communications flow into 

one centralized message hub. The message center provides 

one place to access and manage everything.

ADVANTAGES OF APP MESSAGE CENTER for CANDIDATES

✓ Communications from your institution are not comingled

in busy email or text message inboxes.

✓Marketing content and admissions alerts/updates 

are separate and organized.
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Automated Nudges & Reminders

Use the advantage of push notifications to 

automatically nudge and remind candidates 

throughout the admissions cycle, all the way from 

earliest interest to enrollment

ADVANTAGES OF AUTOMATED MESSAGING

✓ Candidates are always notified and supported 

every step of the way

✓Critical milestones are not missed

TRIGGERED 
COMMUNICATION 

based on admissions 
status



Clear CTA’s (Calls-to-Action)

App messaging provides a clear advantage over text 

heavy emails, where access to the CTA’s can require 

scrolling to the bottom, and too long to read.

It is critical to take advantage of the ability to 
deliver creative images/designs that deliver 
content quickly, with clear and simple calls to 
action, that can be seen and digested in 3-5 
seconds. Any longer, you stand the chance of 
your candidate missing the point of the 
communications.



Instant Messaging (IM)

Instant messaging can be a very valuable tool to 

incorporate in your recruitment strategy. Phone 

conversations and in-person meetings are harder 

and harder to schedule. 

ADVANTAGES OF IM

✓ It’s a comfortable environment for candidates. 

✓ Improve response times, and move candidates through the 
process faster.

✓ Interactive nature of chat makes it an ideal channel to build 
stronger bonds and relationships with candidates.

ONE-TO-ONE
CHAT



Personalization through video

Combining personalized (as well as non-personalized 
videos) in an intelligent, synchronized approach to 
maximize engagement and yield across the entire 
recruitment funnel should be an integral part of your 
recruitment strategy, and can be delivered at the exact 
right time to candidates based on where they are in the 
admissions process.

ADVANTAGES OF PERSONALIZED VIDEO

✓Delivered at the right time helps connect with your 
candidates on an emotional level. 

✓ Inspires candidates to take the next step in the process

✓Builds likability and trust, opening the door for 
developing one-to-one relationships with candidates.



Conclusions
Rethinking how communications are delivered, and the best format in 
this new virtual, mobile first landscape is critical when it comes to 
prospect engagement, at all stages of the admissions cycle.

Recap of Mobile Messaging Best Practices

• Create high degree of personalization with relevant timely 
communications, alerts and reminders.

• Get Visual with Images and Video content

• Make the CTA standout and deliver in clear, simple, bite sized chunks.

• Use push notifications sparingly, and ensure they are expected.

Schedule a meeting with us to learn more about best practices to 
develop a modern day, app-focused recruitment strategy and 
admissions experience. 


